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SYNOPSIS   

 

This Market Focus 

analyzes the adoption and 

use of Internet-enabled 

healthcare and fitness 

devices. It highlights 

adoption trends for these 

devices and gauges use of 

health apps in conjunction 

with these devices. It also 

explores privacy concerns 

as a potential inhibitor to 

smart health device 

adoption and the extent to 

which privacy guarantees 

can alleviate such 

concerns. Finally, it 

assesses consumer 

willingness to share data 

generated by smart health 

devices and the potential 

for various incentives to 

boost consumer willingness 

to share data. 

 

ANALYST INSIGHT   

“Corporate discounts are playing a key role in the adoption of connected fitness devices.  This raises intriguing possibilities to drive 

adoption through partnerships between device makers and health insurance providers.” 

― John Barrett, Director, Consumer Analytics, Parks Associates 
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